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EXECUTIVE SUMMARY

Consumer expectations
are reshaping industries
—and thelegal fieldis no
exception.

Clients in Personal Injury, Workers’ Compensation, Social Security Disability, Immigration, Family,
Estate, Employment and other consumer-facing practices now demand greater transparency,
faster outcomes, and more responsive service from their law firms. Leading firms are responding by
marrying operational data (O-Data) — facts about the business — with experience data (X-Data)
— insights into client perceptions and emotions.

DM Law, a leading personal injury firm, is setting the standard. Kevin Tews, Chief Operating Officer,
has been working for years to uplevel the operational excellence of the DM team. With the hiring of
healthcare executive Jeffrey Robbins, DM Law has focused on improving the client journey
through smarter use of Al powered technology like Case Status. Early results show that cases
utilizing experience-focused engagement settle almost two months faster than those that do not.

This whitepaper outlines why X- and O-Data integration is critical for consumer law firms, how it
creates measurable value, and how firms like DM Law are building the next-generation client
experience and a competitive advantage.
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INTRODUCTION:

Law Firms Must Deliver
More Than Just Results

In the traditional legal services model, firms were judged almost entirely on outcomes: winning
cases, securing settlements, or gaining benefits for clients. Today, how clients experience their
legal journey matters as much as the final result.

Research from client experience pioneers across industries reveals that organizations excelling in
both operational excellence and client experience outperform their peers across growth,
retention, and reputation.

For law firms handling personal injury, workers’ compensation, Social Security Disability claims —
where clients are often stressed, confused, and emotionally vulnerable — the opportunity is even
greater.

"Clients remember how you made them feel,

not just what you accomplished for them."

To capitalize on this shift, law firms must master both types of data:

« O-Data = Case lifecycle data, settlement amounts, attorney performance metrics

« X-Data = Client sentiment, communication effectiveness, satisfaction drivers

Together, these data streams enable firms to proactively manage client journeys, not just react to
case outcomes.
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The Value of Combining
X-and O-Data

Client experience management — the discipline of systematically measuring and improving client
experiences — hinges on mastering both X- and O-Data

O-Data (Operational) X-Data (Experience)
Case open/close dates Client satisfaction scores
Settlement amounts Likelihood to refer firm
Attorney caseload Perceived responsiveness
Case type and complexity Client frustration points
Settlement speed Trust and transparency ratings

O-Data reveals what happened; X-Data explains why it happened.
By combining them, firms can:

 ldentify process bottlenecks and communication gaps
 Predict settlement timelines more accurately

v Coach attorneys and staff on client communication techniques
v Increase client referrals and positive online reviews

« Improve cash flow through faster case turnover

O-Data reveals what happened; X-Data explains why it happened.

By combining these two data sets, law firms gain the power to not just monitor outcomes, but to
shape them in real time.
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Below are five ways integrated experience and
operational data are delivering transformational impact in
firms like DM Law

Identify Process Bottlenecks and Communication Gaps

Operational data (O-Data) can pinpoint delays in the legal workflow — such as
prolonged intake periods, slow document collection, or extended settlement
negotiations. However, it often doesn't reveal why those delays occur. When combined
with experience data (X-Data) — such as client satisfaction scores, responsiveness
metrics, or survey feedback — law firms can uncover friction points caused by poor
communication, lack of status updates, or confusion about next steps.

For example, if a large number of clients report feeling “uninformed” during the discovery phase,
and O-Data shows that cases consistently stall during this phase, leadership can tie these insights
together and deploy targeted messaging campaigns or paralegal follow-ups to re-engage clients.
This not only improves the client journey but drives real operational improvement.

Predict Settlement Timelines More Accurately

Traditional case prediction models rely heavily on case type, jurisdiction, attorney experience, and
injury severity. But these don't account for the intangible human variables that influence how
quickly a case resolves — such as client engagement, appointment compliance, or
documentation delays. X-Data adds a critical layer of insight into these behaviors.

By analyzing client responsiveness, communication lag times, and digital engagement (like app
logins or document uploads), law firms can forecast the trajectory of cases more accurately. For
example, cases where clients are highly engaged with tools like Case Status — responding
promptly to updates and following care protocols — may have a statistically shorter resolution
time. This enables firms to set better expectations for clients and manage internal resources more
effectively.

Coach Attorneys and Staff on Client Communication Techniques

X-Data helps law firms understand how attorney and staff behaviors affect client satisfaction —
beyond just win rates or settlement amounts. Surveys and feedback mechanisms tied to specific
stages of the client journey can surface patterns such as frustration with legal jargon, perceived

lack of empathy, or delayed responses to inquiries.

case status @/%www.casestatus.com LET’S TALK e



https://www.casestatus.com/learn-more-calendar

By correlating that data with O-Data on caseloads, case outcomes,
or messaging frequency, firms can provide constructive coaching
to attorneys and staff. For example, a high-performing attorney
who excels in outcomes but consistently receives lower client
satisfaction scores may benefit from training in expectation-
setting or clearer communication. This kind of feedback loop turns
subjective experience into actionable coaching — enhancing both
the client relationship and the internal culture of service excellence.

Increase Client Referrals and Positive Online Reviews

In a word-of-mouth-driven industry like personal injury law, referrals and online reputation are
everything. X-Data, such as post-case Net Promoter Scores (NPS), client surveys, or in-app
feedback, can identify promoters who are highly likely to refer your firm — as well as detractors
who may harm your brand if issues go unaddressed.

When this X-Data is analyzed alongside O-Data — such as resolution speed or communication
frequency — firms can identify the behaviors that drive satisfaction and encourage happy clients
to leave reviews or make referrals. Some firms even automate review requests for clients who
give high feedback scores. This integration fuels growth by turning great experiences into public
proof of performance.

Improve Cash Flow Through Faster Case Turnover

One of the most tangible benefits of X- and O-Data integration is its impact on business
economics. The faster cases settle, the faster the firm can recognize revenue — improving cash
flow and freeing up attorney capacity for new matters. Experience data plays a critical role in
accelerating resolution timelines by driving proactive engagement.

For instance, DM Law’s Case Status study showed that highly engaged clients — who receive
real-time updates and maintain strong treatment compliance — settle cases 50 days faster on
average. The firm’s early findings suggest that settlements were 8% higher, thanks in part to
improved treatment compliance and outcomes. It's a powerful financial argument for integrating
client experience data into operational decision-making. This isn't just about happier clients—it's
about building a healthier, more responsive organizational rigor to the client’'s needs and the firm's
ethical duty of care.
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WHY LAW FIRM OWNERS ARE
INVESTING TO DRIVE A

Competitive Advantage
and Future-Proof the Firm

Investing in client experience is a new idea in the legal services space, although it has
been a key focus of other industries for years. Leading firms like DM Law are learning
from other industries, like healthcare, to realize the core business benefits.

Accelerated Case Resolution

By understanding how communication frequency, responsiveness, and client updates impact
settlement timelines, firms can actively shorten the lifecycle of cases — leading to faster
settlements and happier clients.

DM Law Result: Cases using Case Status resolved 50 days faster on average.

Improved Client Satisfaction and Loyalty

Satisfied clients are more likely to leave positive reviews, refer to friends, and return for future
services. Integrating X-Data ensures firms know how clients are feeling — and can address issues
before dissatisfaction arises.

Operational Efficiency

Experience data reveals inefficiencies that operational metrics alone cannot. For example,
attorneys with slower response times or poor communication practices may experience delayed
settlements and higher client complaints — data that can now be measured and managed.

Stronger Brand Reputation

Client experience is a major driver of a law firm's brand in the digital era. Online reviews, social
media posts, and word-of-mouth depend heavily on how clients feel about their legal journey —
not just whether they won.
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A Framework for
Managing X- and O-Data

DM Law's approach aligns with a proven Experience Management framework that
includes four key components:

01. Collect Relevant Data

« Settlement timelines
« Client check-in surveys

« Communication response time
logs

« App usage analytics (e.g., Case
Status engagement)

03. Generate Actionable
Insights

« Surface attorney training needs

« Prioritize cases for proactive
client communication

« Develop benchmarks for optimal
client journey milestones

02. Analyze and Connect the 04. Act to Improve Client
Data Experiences

« Compare case length across v~ Implement client journey

communication engagement levels management best practices

« Adjust staffing based on client
sentiment metrics

« Link client satisfaction scores to
attorney communication habits

 ldentify root causes of delayed « Refine app communication

settlements templates for maximum impact

Success depends not just on collecting data, but acting on it effectively and
systematically.

| http:// %www.casestatus.com
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CASE STUDY:

DM Law’s Experience
Transformation

Background:

In early 2025, DM Law — a major player in personal injury and Workers Compensation —
launched a strategic initiative to embed client experience more deeply into its case management
proo deliver better business results.

Leadership:

The firm looked to other successful industries to find experience and knowledge on the topic and
hired Jeffrey Robbins, a former healthcare executive, to lead client experience transformation,
leveraging healthcare's lessons about service quality, engagement, and operational efficiency. In
partnership with CRO, Todd Lucas the two are developing a data-driven “center of excellence”
focused on integrating X- and O-data at scale.

Tactics:

« Deploy Case Status across the majority of open cases

« Measure resolution times and treatment compliance

« Analyze communication behaviors and client feedback

« Develop client personas using demographics, engagement, and case economics

« Use real-time Case Status data to drive proactive case management
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PHASE I:

Preliminary Results
(January 2025)

Initial analysis of 401 settled cases revealed:

300 Case Status cases: Average resolution time of 204 days
101 non-Case Status cases: Average resolution time of 269 days

Result: 65 days faster resolution (24% improvement) with Case Status
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Cliént Segment Analysis
(January thru July 2025)

This analysis is based on a dataset of approximately 2,500, resolved personal injury cases, spanning
intake through settlement. Each case includes detailed metrics across financial outcomes,
communication patterns, treatment timelines, and negotiation efficiency.

The cases are segmented by age cohort, allowing for comparative performance analysis across
seven demographic groups by gender:

>18, 18-24, 25-34, 35-44, 45-54, 55-64, 65+

These cohorts represent a diverse cross-section of clients and account for 100% of resolved cases
within the study period. The breakdown enables targeted insights into how age influences case
velocity, engagement, and financial return.

Why This Matters

« Understanding demographic performance helps

v~ Optimize intake strategy and client targeting

« Align provider networks with high-efficiency segments
« Tailor communication workflows to client behavior

« Improve negotiation outcomes by anticipating cohort-specific trends
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The Client
Performance Stack

To evaluate age cohort performance across financial, operational, and engagement
dimensions, we developed a suite of proprietary indexes. These metrics isolate key
aspects of case lifecycle efficiency and client experience, enabling strategic
comparison and targeted optimization.

Settlement Velocity (SV)

«~ What it measures: Financial efficiency — how much value is generated per day of case life.
« Formula: SV = Settlement Amount / Days on Desk
«~ Why it matters: A high SV indicates fast, efficient case resolution, and strong throughput.

Clinical Value (CV)

+~ What it measures: Return on clinical effort — settlement value per day of treatment.
« Formula: CV = Settlement Amount / Days of Treatment
«~ Why it matters: High CV reflects effective provider alignment and treatment strategy.

Negotiation Efficiency (NE)

+~ What it measures: Financial output per day spent in negotiation.
« Formula: NE = Settlement Amount / Days of Negotiation

+~ Why it matters: High NE signals strong case preparation and negotiation execution.
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Strategic Growth (SG)

+~ What it measures: Relative improvement in average settlement value compared to a
baseline cohort or historical benchmark.

« Formula (Cohort-Based): SG = (Cohort Settlement - Baseline Settlement) / Baseline
Settlement

« Why it matters: SG reveals how financial outcomes scale across age cohorts or over time. A
high SG indicates that a cohort is outperforming its baseline, suggesting stronger
negotiation leverage, case complexity, or treatment impact.

Case Complexity Score (CCS)

« What it measures: The average complexity of cases handled, based on the resource intensity
or difficulty associated with each case.

« Formula: CCS = Total Relative Weights of All Cases / Total Number of Cases

«~ Why it matters: A higher CCS for a specific age cohort suggests that individuals in that group
are experiencing more medically or socially complex issues.

Case Speed Ratio (CSR)

«~ What it measures: Represents how much faster a case is resolved compared to the average
days on desk for a case.

« Formula: CSR = Days on Desk + Days Saved / Days on Desk

«~ Why it matters: Shows how much faster a case is resolved. Faster resolutions often correlate
with lower costs and higher margins. Signals strong case management.
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Percentage of Sample Size (% of N)

«~ What it measures: Measures the proportion of the total population that belongs
to a specific cohort size and answers “How much of our total case volume does
this group represent?”

«~ Why it matters: Larger cohorts have greater impact on overall outcomes.
Normalizes the data, allowing fair comparisons regardless of group size.

Client Communication Responsiveness (CCR)

+~ What it measures: Balance of two-way messaging between client and firm.
+« Formula: CCR = Avg. Client Messages / Avg. Firm Messages

«~ Why it matters: A CCR near or above 1.0 indicates healthy engagement and client trust.

Touchpoint Density (TPD)

+~ What it measures: Messaging cadence — how frequently communication occurs over time.

« Formula: TPD = Total Messages / Days on Desk

«~ Why it matters: Higher TPD reflects consistent communication and proactive case
management.
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Composite Performance Score (CPS)

This Leaderboard presents a strategic evaluation of Case Status users across
gender and age cohorts. The Composite Performance Score (CPS) is a multi-
dimensional index designed to assess financial performance, operational
efficiency, and negotiation effectiveness. It enables organizations to identify
high-value cohorts, optimize workflows, and guide resource allocation.

v~ What it measures: Overall cohort performance across all indexed dimensions.

«~ Why it matters: CPS enables strategic ranking of cohorts, revealing high-value segments and
optimization opportunities.

The CPSis a weighted index that blends core metrics to produce a single performance score for
each cohort. (Case Status users only)

Metric Weight Focus Area
SV (Settlement Value) 35% Financial Efficiency
CV (Clinical Value) 30% Clinical Return
NE (Negotiation Efficiency) 15% Financial Execution
SG (Strategic Growth) 5% Performance Improvement
CCS (Case Complexity Score) 4% Case Difficulty
CSR (Case Speed Ratio) 4% Operational Speed
% of N (Cohort Size) 3% Representation
CCR (Client Contact Rate) 2% Client Engagement
TPD (Touchpoint Density) 2% Communication Cadence
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Composite Performance Score (CPS)
Leaderboard (Clients using the Case
Status Platform)

Cohort
Rank (Gender +Age) CPS Focus Area
Flagship cohort for high-complexity litigation and innovation. Prioritize
1 Men 35-44 93.1 CX engagement.
High-yield settlement and clinical value. Ideal for scalable CX programs
2 Women 55-64 9.9 and personalized service models.
Strong negotiation and retention. Use for strategic case assignments
3 Women 45-54 90.8 and loyalty-building CXinitiatives.
Reliable and engaged. Optimize mid-complexity workflows and CX
4 Men 35-54 903 automation for efficiency.
Largest cohort. Focus on personalization and engagement.
5 Women 35-44 89.1
Fast and rising. Target for CX automation and throughput scaling. Ideal
6 Men 25-34 88.4 for digital-first experiences.
Strong negotiation efficiency. Assign to time-sensitive, complex cases
7 Men 55-64 87.7 with tailored CX support.
Speed-focused. Best for quick-turn settlements. Streamline CX for
8 Women 25-34 86.2 rapid resolution.
Niche high value. Assign to specialized teams with premium CX
9 Men 65+ 86.2 handling.
Strong legacy metrics. Enhance CX with trust-building elements.
10 Women 65+ 86.0
Fastest cohort. Perfect for volume-based CX pipelines and resolution
Efficient but lower value. Use for onboarding and early resolution CX
12 Women 18-24 81.9 strategies.
Small cohort. Monitor for niche CX opportunities and targeted
13 Men <]8 798 outreach_
Low impact. Consider CX process testing and low-risk pilot programs.
14 Women <18 77.6
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CX Optimization For CPS Leaderboard

« Personalization: Tailor CX strategies for top cohorts with high complexity and value.
« Automation: Leverage fast, efficient cohorts for throughput scaling and digital CX.
v Retention: Invest in mid-tier cohorts with strong negotiation and engagement metrics.

" Innovation Pilots: Use low-impact or niche cohorts for testing new CX models and
workflows.

CX Optimization For CPS Leaderboard

This leaderboard presents a strategic evaluation of Case Status clients and non-Case Status
clients across gender and age cohorts using Composite Performance Score Plus (CPS+). The
CPS+is a multi-dimensional index designed to assess financial performance, operational
efficiency, and negotiation effectiveness. It enables organizations to identify high-value cohorts,
optimize workflows, and guide resource allocation.

What it measures: Overall cohort performance across all indexed dimensions.

Why it matters: CPS+ enables strategic ranking of cohorts, revealing high-value segments and
optimization opportunities.

The CPS+is a weighted index that blends metrics to produce a single performance score for each
cohort. (Messaging metrics removed and Client Experience Differential added)

Metric Weight Focus Area
SV (Settlement Value) 35% Financial Efficiency
CV (Clinical Value) 30% Clinical Return
NE (Negotiation Efficiency) 15% Financial Execution
SG (Strategic Growth) 5% Performance Improvement
CCS (Case Complexity Score) 4% Case Difficulty
CSR (Case Speed Ratio) 4% Operational Speed
CED (Client Experience Differential) 4% Client Experience
% of N (Cohort Size) 3% Representation
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»CS” - Case Status User, “NO-CS”: Does not use Case Status

Rank Group ng:rt CPS Focus Area

1 CS Men 35-44 94.9 Fast desk time; high CV

2 CS Men 45-54 91.8 Elite negotiation and velocity

3 CS Men 55-64 86.1 High SV, CV, SG

4 CS Men 25-34 83.5 Balanced performance across all metrics
5 CS Women 55-64 81.2 High settlement and CV

6 CS Women 45-54 80.6 Strong CV, moderate growth

7 CS Men 65+ 79.1 Solid velocity and negotiation

8 CS Men 18-24 78.8 Balanced performance

9 CS Women 35-44 77.2 High settlement and CV

10 NO-CS Women 25-34 76.5 Strong CV, moderate growth

1 CS Women 35-44 75.3 Solid velocity and negotiation

12 NO-CS Men 55-64 74.6 Moderate NE and CV

13 NO-CS Women 55-64 72.7 Fast desk time; strong SV

14 CS Women 18-24 70.4 High settlement, weak negotiation

15 NO-CS Women 18-24 68.5 High settlement; long desk time

16 NO-CS Men 35-4 66.0 Strong CV; slower desk speed

17 CS Women 65+ 65.8 Moderate growth; strong engagement
18 NO-CS Women 65+ 64.9 High settlement; long desk time

19 NO-CS Men 65+ 62.6 Fast throughput; strong CV
20 NO-CS Men 45-54 60.3 Lower settlement; moderate throughput
21 NO-CS Women 45-54 58.9 Low settlement; fast desk time

22 NO-CS Men 25-34 54.7 Moderate NE; long desk time

23 NO-CS Men 18-24 52.1 Low velocity; moderate value
24 NO-CS Women 35-44 51.8 High settlement; slow throughput
25 CS Men <18 48.8 Long desk time; poor negotiation
26 NO-CS Men <18 49.7 Weak across all metrics

27 CS Women <18 42.6 Weak across all metrics
28 NO-CS Women <18 42.2 Lowest growth, velocity, and negotiation
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To better understand how digital engagement influences client
satisfaction, we developed the Client Experience Differential (CED)
—a metric designed to quantify the impact of Case Status on client
sentiment. While traditional performance metrics focus on
operational efficiency and financial outcomes, CED captures the
human side of the experience: how informed, supported, and
valued clients feel throughout their legal journey.

By comparing Google review ratings between portal users and non-users,
CED offers a clear, data-backed view of how real-time updates,
transparency, and communication shape client perception—and ultimately,
loyalty.

Client Experience Differential (CED)
CED (%) = ((Avg. Rating — Control Group Rating) / Control Group Rating) x 100

Where:
« Avg. Rating = Average Google rating for Case Status users

+« Control Group Rating = Average Google rating for non-users

CED (Men) = ((4.95-4.70) / 4.70) x 100 = 5.32%
CED (Women) = ((4.86 - 4.70) / 4.70) x 100 = 2.77%

Clients using Case Status consistently report higher satisfaction from traditional non-Case
Status users. This improvement reflects the impact of transparent communication and real-
time updates during the case journey.

The difference isn’t just statistical—it’s experiential. Clients feel more informed, valued, and
confident throughout their legal process, and they express that through elevated reviews and
stronger retention.

Conclusion 1: Engineering Behavior - Case Status Drives Behavior at DM Law

One of the most transformative innovations at DM Law has been the use of case status updates
as behavioral triggers—intentionally designed to activate a habit loop among attorneys and
staff. This approach has aligned daily actions with client experience goals, creating a culture of
responsiveness and consistency
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Drawing from behavioral science, the habit 1oop consists of three
core elements: Cue = Routine = Reward. At DM Law, the cueisa
change in case status—such as “Treatment Finished,” “Negotiation
Phase,” or “Settlement Pending.” These updates are not passive data
points; they are engineered signals that prompt immediate action.

The routine that follows is now deeply embedded in team workflows. Staff instinctively
know what steps to take based on the status—whether it’s initiating a follow-up call,
reviewing documents, escalating a case, or updating the client. This reduces decision
fatigue and ensures that critical actions aren’t delayed or overlooked.

The reward is twofold. Externally, clients benefit from faster, clearer service—leading to higher
satisfaction and stronger outcomes. Internally, staff see their efforts reflected in rising Net
Promoter Scores as well as Google Review feedback, reinforcing the behavior through
performance visibility and peer recognition.

This engineered habit loop has created a powerful feedback system. Attorneys and staff are
conditioned to respond to case status updates with urgency and empathy, knowing their actions
directly impact both client outcomes and firm performance. The result is a measurable
improvement in case velocity, communication quality, and overall, Client Experience (CX).

Conclusion 2: The Client Performance Scoreboard (CPS) - DM Law's
Engine for CX

At DM Law, the Client Performance Scoreboard (CPS) has become a strategic centerpiece for
transforming Client Experience (CX). Originally built to track performance metrics, the CPS now
functions as a real-time intelligence system—aligning legal outcomes with client satisfaction

and operational excellence.

By aggregating key indicators—Settlement Value, Clinical Return, Negotiation Efficiency, Case
Speed Ratio, and Days Saved—the CPS reveals which cases are delivering the most value and
which are falling short. High CPS scores consistently correlate with stronger Client Experience
Differentials (CED), showing that speed, clarity, and strategic handling are essential to client

satisfaction.
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Meanwhile, lower CPS scores serve as early warnings. They
highlight friction—delays, inefficiencies, or unmet expectations
—and guide targeted CXinterventions. DM Law uses these
insights to refine processes, personalize communication, and
allocate resources where they’ll have the greatest impact.

Looking ahead, the CPS is evolving into a predictive CX engine. It informs models that
anticipate dissatisfaction before it occurs and powers internal dashboards that give
every team member visibility into CX performance. Attorneys, paralegals, and intake
specialists now share accountability for client satisfaction—making it a measurable,
actionable goal.

In short, the CPS is more than a scoreboard. It’s a behavioral system, a diagnostic tool, and a
strategic lens into the client journey—driving smarter decisions, faster service, and a more
empathetic legal experience.
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About the contributors:

Jeff Robbins

Director of Client Experience, DM Injury Law

Jeff Robbins is an accomplished Experience Management
leader with over 20 years of experience in healthcare and
legal sectors. He brings a rare blend of clinical precision,
customer-centric strategy, and operational rigor—
transforming how organizations serve their clients and
patients. In healthcare, Jeff led initiatives to improve access,
streamline care delivery, and elevate patient satisfaction

globally. At DM Law, he is spearheading client experience transformation by integrating operational (O-
Data) and experiential (X-Data) insights, significantly accelerating case resolution and improving
outcomes through tools like Case Status.

He excels at bridging strategy with empathy—-building cross-functional relationships that enable
innovation and ensure clients feel seen, heard, and valued throughout their legal journey.

Todd Lucas

Director of Client Experience, DM Injury Law

Todd Lucas is the Chief Revenue Officer and a seasoned personal
injury trial attorney at DM Injury Law. A proud graduate of the
University of Missouri—-Columbia School of Law, he has been
tabbed as a Rising Star since 2002. Todd is admired for his
strategic leadership, competitive zeal, and uncompromising
commitment to client advocacy.

He firmly believes no case is too small or too complex—fighting tenaciously to secure maximum
recovery for every client with efficiency and empathy.

Collaborating closely with Jeff Robbins, Todd drives the development of DM Law'’s “center of
excellence,” pairing outcome-focused leadership with data-driven client experience transformation to
enhance both results and satisfaction.
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About the contributors:

Paul Bamert is the Vice President of Marketing at
Case Status, where he brings over 25 years of
technical business experience and an
entrepreneurial mindset to every aspect of his work.
With a passion for developing new markets and
creating value for clients, employees, shareholders,
and the public, Paul has a proven track record of

guiding new businesses from inception to profitability and long-term success. His
extensive experience in scaling software and technology companies and driving
customer success has been instrumental in modernizing how law firms connect with their
clients, transforming the legal experience into one that is efficient, predictable, and
transparent.

Under Paul's leadership, Case Status is redefining client experience in the legal industry,
ensuring that law firms not only meet but exceed client expectations. His commitment to
innovation and continuous improvement is helping to create a better, more client-
focused legal industry. Paul holds a BS in Mechanical Engineering & Material Science
from Duke University and an MBA from The Citadel.

About Case Status

Case Status is the leading legal tech company for client engagement with a vision to
redefine how law firms interact with their clients. Our innovative, secure software
platform and intuitive 5-star rated app simplify client engagement by providing real-time
updates, secure messaging, and Al-powered insights to keep clients informed every step
of the way. Seamlessly integrating with case management systems, Case Status
streamlines communication, boosts client satisfaction, and drives positive reviews and
referrals. Our goal is simple: to enhance the experience for both clients and attorneys.
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